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OVERVIEW
DJA is excited to share our Annual Promotion Report, highlighting the most
impactful promotions we have executed for our clients and capturing key insights
and trends in promotion marketing.

Promotions are an essential tool for marketers, driving customer engagement,
boosting sales, enhancing brand visibility and building loyalty, all of which results
in giving brands a competitive edge.

Our report showcases how strategic, well-executed promotions can deliver results,
and provides valuable learnings in which to shape future campaigns.
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Generate Marketing Database

Incentivize Purchase/Drive Trial

Increase Social Engagement

Drive Brand/Product Awareness

Support Business Partnerships

Obtain Marketing/PR Content

Drive Program Registrations/App Downloads

Strengthen Brand Loyalty

THE POWER OF PROMOTIONS
These are the most common marketing objectives our clients
successfully achieve by incorporating promotions into their strategies.



To increase brand awareness, this sweepstakes invited football
fans to enter by visiting the promotion microsite and
registering. Consumers earned a bonus entry by opting in to
receive promotional emails from Advil.

The prize pool was designed to create excitement and
engagement among football fans, including one Grand Prize
of a trip for two to a 2025–2026 NFL game in Seattle or Buffalo,
including air transportation, hotel, ground transportation,
signed jerseys and hats, and $500 in NFLShop.com gift cards.
Three additional winners received $500 in NFLShop.com gift
cards.

The Advil Blitz
Sweepstakes

GENERATE MARKETING DATABASE



Vital Farms “For Working Dogs Only” Giveaway aimed to
celebrate National Dog Day and promote the brand’s
collaboration with comedian Heather McMahan and her
dogs, Rigatoni and Macaroni. 

Participants entered by visiting the giveaway site and
completing a registration form for a chance to win a
limited-edition prize box. Each box included a bag of Cheesy
Over Easy dog treats, a dog chew toy, and coupons for Vital
Farms eggs and butter, bringing the brand and its fans
together through a fun, interactive giveaway.

Vital Farms
“For Working Dogs
Only” Giveaway

INCENTIVIZE PURCHASE/DRIVE TRIAL



SOCIAL ENGAGEMENT
#commentonpost  #social UGC #tagafriend  #repost  #follow  #influencers



To celebrate the launch of its new and improved Essentially
Enriched Body Lotion, NIVEA partnered with Juicy Couture to
create the “Skin Like Velour” Sweepstakes. This on-brand,
style-forward promotion was designed to drive consumer
engagement and product awareness. 

Consumers entered by registering at SkinLikeVelour.com for
a chance to win a premium Juicy Couture tracksuit or an
exclusive beauty bag featuring a full-size NIVEA lotion and a
custom charm.

NIVEA 
Skin Like Velour
Sweepstakes

DRIVE BRAND/PRODUCT AWARENESS



The Jet’s Pizza and Coca-Cola Sweepstakes was executed
around national Detroit-Style pizza day and was designed to
drive customer engagement, grow loyalty signups, and reinforce
that Coca-Cola is now available at Jet’s. Consumers scanned a
QR code or visited the promotion site, where they played an
interactive game to earn sweepstakes entries. Additional entries
were unlocked through social engagement, sharing the
promotion, joining Jet’s Rewards, and completing bonus games.

The promotion featured a Grand Prize epic theme park travel
experience, along with a First Prize of Jet’s Pizza for a year
awarded as gift cards.

The Jet’s Pizza and
Coca-Cola
Sweepstakes 

BUSINESS PARTNERSHIPS



The ALDI Quarter Club Contest celebrated ALDI’s iconic
quarter cart by inviting passionate fans to prove how far their
loyalty goes for a chance to be inducted into an exclusive
group of 25 ALDI super fans. Consumers entered by
submitting a short essay and a photo showcasing their ALDI
love.

Grand Prize winners received a year’s worth of ALDI groceries,
branded merchandise, and an exclusive trip to ALDI
headquarters in Batavia, IL, creating a highly engaging,
community-driven promotion that reinforced brand loyalty.

The ALDI
Quarter Club
Contest

OBTAIN MARKETING/PR CONTENT



This global sweepstakes, available in more than 15 countries,
was designed to drive new Marriott Bonvoy enrollments while
engaging existing members through a highly exclusive music
experience. Consumers entered by visiting the promotion site
and either registering with their Marriott Bonvoy member
number or signing up for a new account.

The promotion awarded five Global Grand Prizes, each
including a trip for six to attend a COWBOY CARTER TOUR
concert with air transportation, hotel accommodations,
concert tickets, a pre-concert glam session, and a Marriott
Bonvoy welcome gift. Additional Tickets-Only prizes were also
awarded.

Marriott Bonvoy®
COWBOY CARTER
TOUR Sweepstakes

DRIVE PROGRAM REGISTRATIONS 



Consumers were asked to share how Porsche makes them feel by
submitting a photo or video, or they could enter without submitting
a photo/video by completing a registration form.

Two winners each received a trip for themselves and a companion to
the Porsche Experience Center of their choice in Atlanta, GA, or Los
Angeles, CA, including air transportation, hotel accommodations,
ground transportation, a $500 travel stipend, and a $2,000 PEC
Experience for each winner and companion.

Porsche 
“There is No Substitute”
Sweepstakes

STRENGTHEN BRAND LOYALTY



Harnesses authentic
content from
consumers to build
engagement and
advocacy

Increases awareness
and participation
through interactive,
social and gamified
experiences

Create memorable
brand experiences
through on-site
activations, pop-ups
and brand launches

Encourages
distributors and
partners to maximize
performance and
sales efforts

PROMOTION TACTICS
Tactics to Capture Attention and Drive Engagement

USER
GENERATED
CONTENT

DIGITAL
ENGAGEMENT

EVENT
ACTIVATIONS

B2B AND
TRADE

Used most commonly
for business goals and
works across multiple
channels seamlessly

Provides immediate
gratification and
works online, on-
pack, and at events

Connect people to your
brand and build
relationships while
providing unique content

Rewards customers
or partners to drive
trial and encourage
repeat business

SWEEPSTAKES
INSTANT WIN
GAMES CONTESTS

SALES
INCENTIVES



The Zapp’s® Tastemaker Tour Giveaway aimed to raise awareness
for Zapp’s potato chips by offering fans an exclusive Tastemakers
experience in New Orleans during Mardi Gras. Consumers entered
by completing a registration form online and selecting up to eight
preferred tour dates.

Grand Prize winners (30 per tour date, 240 total) received an
exclusive New Orleans tour for themselves and a guest, including
food and drinks.

Zapp’s®
Tastemaker Tour
Giveaway

SWEEPSTAKES



Instant Win games offer instant gratification and an engaging, interactive way to showcase and promote products.
Digital games can include a variety of game mechanics and can be tailored to feature brand/product highlights.

INSTANT WIN GAMES



Participants accessed the promotion by scanning a QR code
from participating media or retailers, or by visiting the site
directly, then logging in or creating a free Coca-Cola account
to play an animated game. 

Players collected virtual Fanta cans across five levels to earn
points for an “Entry Bank,” with bonus points for collecting all
cans in a level. Once enough points were banked, participants
chose a Prize Pool to receive an entry into the sweepstakes or
an instant-win game play. Alternate email and mail methods
of entry and game play were also offered.

The Instant Win prizes included 1,000 sets of Fanta Halloween
cups, while the sweepstakes prizes featured branded
windbreakers, movie tickets, concession vouchers, and the
Grand Prize of a Halloween guided trip to Brooklyn, NY.

The Fanta
Halloween Giveaway 

GAMES



Tyler Perry Studios launched the Dream Collective to spotlight
emerging filmmakers and provide hands-on experience in a world
class studio setting. Creators applied by submitting original narrative
projects and supporting materials that showcased their storytelling
talent and potential.

Ten winners received a trip to Atlanta for a 10-day advanced
workshop at Tyler Perry Studios, including accommodations, meals,
air and ground transportation, and a $5,000 stipend. Five Grand Prize
winners also earned the opportunity to produce a short film with
studio resources, professional crew, and end-to-end mentorship.

Tyler Perry
Studios Dream
Collective Contest

CONTEST



CONTEST

High school students showcased their creativity by designing and
wearing prom attire made primarily from Duck® Brand duct tape.
Participants submitted photos of their original Duck Tape®
creations in either the Dress or Tux categories. A panel of judges
selected the top five finalists in each category, whose entries were
then featured on the contest voting site for community voting. The
winners were determined based on the greatest number of valid
votes, while all finalists received recognition and prizes for their
inventive designs.

The contest awarded a total of thirteen scholarships, including two
$15,000 First Place prizes for the Dress and Tux categories, eight
$1,000 Runner-Up scholarships with Duck® Brand prize packs, and
three additional $1,000 Special Category scholarships.

DUCK® BRAND DUCT
TAPE STUCK AT PROM®
SCHOLARSHIP CONTEST



Bush’s Host Your Own Chili Night Offer was designed to encourage
real-life connection by bringing families and friends back to the
dinner table. In support of Bush’s belief that chili brings people
together, the promotion launched alongside the new Chili Nights
booking platform, making it easy for consumers to turn an everyday
meal into a memorable at-home occasion.

During the two-week offer period, the first 200 eligible consumers
to register received a Chili Night Toolkit featuring Bush’s® Chili
Beans coupons and Brian Baumgartner’s famous chili recipe. 

Bush’s Host Your
Own Chili Night
Offer

SALES INCENTIVE



Participants entered by purchasing at least two products from one of three
tiers: Coca-Cola 20oz bottles; smartwater or Gold Peak (any size); or
vitaminwater or Dasani (any size), at participating Circle K locations. By
scanning a QR code on marketing materials or visiting the promotion site
directly, participants had to complete a registration form and upload their
receipt. Receipt needed to include the qualifying purchases, transaction
date, purchase total and participating store. 

Each valid claim earned a “Goal” reward via PayPal or Venmo (ranging
from $1.50 to $2.00), and participants who achieved three Goals across any
combination of tiers received a $20 Fanatics eGift card “Hat Trick”.
Participants could submit one receipt per day and earn up to twelve Goals
and four Hat Tricks during the Offer Period.

The Coca-Cola 
Hat Trick Offer
with Circle K 

OFFER



REBATE

This SkinPen® Feel Seen $100 Rebate program was created to
incentivize consumers to purchase a series of 3 or more SkinPen
microneedling treatments from an eligible health care practice. 

Eligible consumers who made a qualifying purchase and
uploaded a valid receipt with the required information were
sent a $100 rebate in the form of a mailed check.

SkinPen®
Feel Seen $100 Rebate
program



Consumers were invited to showcase their personality and love
of the brand for a chance to win a one-of-a-kind holiday
shopping experience. Consumers entered by posting a video on
Instagram explaining why they deserved a seat on the TJ MAXX
MAXXINISTA Express bus, including city-specific hashtags to
enter for the Los Angeles, Dallas–Fort Worth, or Miami markets.

Up to 15 winners (five per city) were selected to enjoy an
exclusive hop-on, hop-off shopping tour in their city, complete
with a curated bag of branded items and a $300 TJ Maxx gift
card.

The TJ Maxx
Maxxinista Express
Contest

USER GENERATED CONTENT



Trainline Teen Quiz was an interactive digital activation
designed to help families discover their unique European
travel persona while seamlessly inspiring trip planning. 

Through a short, engaging 10-question quiz, participants
explored their family’s travel vibes and uncovered what kind of
European traveler they truly are. Upon revealing their persona,
participants were rewarded with a curated, personalized rail
itinerary across Europe, complete with destination highlights
and activity recommendations tailored to their interests and
ideal for the whole family.

Trainline 
Teen Quiz 
digital engagement 

DIGITAL ENGAGEMENT



A location-based scavenger hunt was designed to drive
excitement and real-time consumer engagement. During
the 2-day promotion period, eligible consumers were
encouraged to track down branded Dove trucks in select
cities by following clues and using passwords released on
Reddit.

Once consumers located a truck, they scanned a QR code
to access the promotion website, entered the password,
and completed a registration form for a chance to win
prizes. The first eligible entrants per location received two
tickets to attend a Charli XCX concert in their city.

Dove Hot Seats 
PROMOTION

EVENT ACTIVATION



This promotion was designed to drive awareness of FedEx’s shipping
solutions and support the company’s revenue goals in key markets.
Eligible businesses and consumers entered by registering online with
a FedEx account and earned additional entries through qualifying
FedEx shipments, by enrolling in the FedEx Rewards program or by
mailing in entries.

The sweepstakes offered a range of enticing prizes, including four
grand prize vacation packages which featured trips to Reykjavik,
Iceland; Sicily, Italy; Maui, Hawaii; or an Alaskan cruise, as well as cash
prizes of $5,000 and $2,000. 

The FedEx 
Vacay Your Way
Sweepstakes

B2B / TRADE PROMOTIONS



The Verizon Digital Ready NFL Sweepstakes aimed to increase
awareness of Verizon’s Digital Ready services during low-peak
times by leveraging Verizon’s NFL sponsorship. Eligible business
owners earned entries by completing at least two courses on the
Digital Ready platform and uploading a video on Instagram, X,
LinkedIn, Facebook, TikTok or YouTube, sharing their business
journey and how Digital Ready helped their business grow.

The promotion featured 21 Grand Prizes of a trip to San Francisco
with the opportunity to participate in an exclusive experience with
Drew Brees, ex-NFL football player and Kristin Juszczyk, Fashion
Business Owner.

Verizon Small
Business Training
Camp Promotion 

TRADE PROMOTIONS



WHAT’S HOT IN PRIZE TRENDS

EXPERIENTIAL
PRIZES

TRIPS AND
GETAWAYS

SPORTING
EVENTS

BRANDED
MERCHANDISE

Memorable, one-of-a-
kind experiences that
winners will never forget

Dream vacations that
take winners to top
travel destinations 

Exclusive access to live
games for the ultimate
fan experience

Unique branded items
that leave a lasting
impression of the brand

DIGITAL 
GIFT CARDS

ELECTRONICS
PRIZES

Instant, customizable
prizes to fit every
winner’s taste

The latest gadgets and
tech that wow and
excite

The most in-demand prizes that spark buzz, boost participation and drive engagement.



The Minute Maid Bring the Juice Giveaway paired the high-
energy excitement of WWE with Minute Maid’s iconic brand
to deliver a culturally relevant promotion featuring some of
the hottest prizes available.

Fans entered by scanning QR codes on select retail and
digital materials or visiting the promotional website, where
they logged in or created a Coca-Cola account to submit
one daily entry into both Weekly and Grand Prize drawings.

Prizes spanned highly sought-after WWE merchandise,
exclusive flyaway trips to Monday Night RAW events in
select weeks, and a Grand Prize trip to SummerSlam 2025.

Minute Maid 
Bring the Juice
Giveaway 

HIGH-IMPACT PRIZE STRUCTURE 



Microsite
41.2%

Instagram
25.8%

TikTok
14.4%

In-Apps
7.2%

Facebook
6.2%

X
3.1%

Text/SMS
2.1%

WHERE ARE
PROMOTIONS
BEING EXECUTED?
Promotion microsites and social
channels continue to be popular,  with an
increase in promotions handled within
apps. 

Each channel has unique advantages and
challenges, so it ’s important to evaluate
them carefully to ensure alignment with
your marketing objectives.



The Share a Coke Hawaiian Expedition Sweepstakes engaged fans
with multiple ways to participate, from creating content using the
Memory Maker filter on the website to scanning QR codes at sponsor-
specified events, or entering via email.

The Sweepstakes featured seven weekly entry periods and an overall
Grand Prize period, offering a wide array of prizes to encourage
participation and drive Share a Coke product transactions. 

Weekly prizes included Share a Coke Patchwork Jean Jackets, 30oz
tumblers, $35 Coca-Cola Store codes and Share a Coke Prize Packs.
The Grand Prize awarded one lucky winner a trip for two to Kona,
Hawaii.

The Share a Coke 
Hawaiian Expedition
Sweepstakes



The pOpshelf October Instagram Giveaway was created to
boost brand engagement and grow the @pOpshelf Instagram
audience while celebrating their five-year anniversary.

Consumers entered by liking the Sweepstakes post, following
@pOpshelf, commenting with #5YearsOfpOpshelf, and tagging
five friends. Five winners each received a $200 pOpshelf gift
card, creating excitement and encouraging social sharing on
Instagram.

The pOpshelf 
October Instagram
Giveaway



This exciting contest was designed to build a more personal and
trusted connection with pet parents by showcasing real pets
interacting with PetSmart toys. To enter, participants completed an
online entry form and submitted a photo, a short written story, and a
10–30 second public TikTok video of their dog or cat playing with its
favorite toy, creating authentic, social-first content aligned with
PetSmart’s Anything For Pets promise.

One dog and one cat were selected as PetSmart “Chief Toy Testers,”
each receiving a 12-month "PR Contract" with PetSmart that included
$2,500 in cash awarded quarterly ($10,000 total), 40,000 PetSmart
Treats Rewards points, access to select toys, treats, and services
throughout the year, VIP experiences at select in-store events, and an
automatic upgrade to Very Important Pet Parent (VIPP) status.

PetSmart Chief Toy
Tester Contest



This promotion boosted brand awareness and engagement with
daily prizes over a two-week period. Each day, SamsungMobileUS
posted a challenge on X, prompting participants to follow specific
instructions to enter that day’s drawing. Some days featured
multiple posts for different locations, giving participants a chance
to win event tickets in their city.

Prizes included Samsung devices, Galaxy Watches, Galaxy Buds,
exclusive swag bags, and tickets to events like Dude Perfect
shows, Hard Summer, and Outside Lands, often paired with tax
offset checks. This daily structure encouraged social interaction,
repeat engagement, and amplified visibility for Samsung’s
products and experiences throughout the promotion.

Samsung 
14 Days of Giveaways



To boost brand awareness and social engagement, American
Standard launched the “ASeen Everywhere” Sweepstakes, inviting
consumers to share photos of American Standard products in their
everyday environments on Facebook or Instagram. 

By tagging the brand and using a dedicated hashtag, consumers
generated authentic user-generated content while expanding
reach across social platforms. The promotion awarded a Grand Prize
of a wet area bathroom remodel valued at $17,500 and broad-
appeal gift card prizes, reinforcing American Standard’s presence in
homes everywhere.

American Standard
The “ASeen Everywhere”
Sweepstakes



The Panda Express Good Fortune Scratcher aimed to drive in-store
traffic, reward existing Panda Rewards members, and encourage new
sign-ups. 

Players accessed the instant win game through the Panda Rewards
app or website, scratching virtual game pieces weekly for a chance to
win prizes or receive special offers. 

Across four weekly play periods, prizes included $888 and $88 Panda
Express digital gift cards, while offers featured discounts on family
meals, free upgrades, and complimentary egg rolls.

Panda Express 
Lunar New Year Good
Fortune Scratcher Game



MODELO ESPECIAL &
MODELO ORO DIGITAL GIFT
CARD SWEEPSTAKES
Consumers in select states could participate by scanning a QR
code displayed at participating retailers. The QR code opened a
pre-populated text message with a keyword, allowing consumers
to enter the sweepstakes by following the instructions within the
text, including providing their date of birth and state of residence
to confirm eligibility. An alternate mail-in method of entry was also
available.

The promotion featured six entry periods. Each entry period
awarded 84 prizes, with winners receiving a $50 digital gift card
(two per state per entry period).



PROMOTION MARKETING TRENDS
Key Trends Shaping Promotion Marketing: Driving Engagement, Loyalty, and Brand Impact

Live event activations are
resurging, combining
immersive technology and
interactive experiences to
leave lasting impressions. 

Influencers remain central to
campaigns, driving
engagement, participation,
and site traffic through
targeted calls to action.

Putting people and
communities at the center of
marketing helps brands build
trust, loyalty and authentic
connections over time.

EVENTS
REIGNITED

INFLUENCERS
REMAIN KEY

COMMUNITY &
PEOPLE FOCUSED

Brands build promotion
equity through consistent,
trusted programs that grow
recognition, engagement,
and brand value.

BUILDING
PROMOTION EQUITY

Prize drops encourage
repeat visits for each new
release, maintaining strong
engagement and ongoing
participation throughout
the promotion.

Campaigns will leverage a
mobile-first approach,
driving users to sponsor’s
apps, encouraging
downloads and delivering
prizes digitally.

By leveraging consumer
insights, marketers create
personalized experiences for
target audiences that drive
engagement, conversion and
brand loyalty.

PRIZE DROPS MOBILE & APPS INSIGHT DRIVEN
Global reach is critical for
brands aiming to engage
diverse audiences, requiring
careful planning to ensure
compliance with local laws and
regulations in each market.

GLOBAL REACH



Prize Drops

The Coca-Cola Most Valuable Fan 2025 Promotion celebrated FIFA fans by transforming their passion for soccer into unforgettable
moments through a mix of digital and experiential prizes.

Fans entered by creating and submitting a fan card on the Most Valuable Fan Experience website via their Coca-Cola account,
unlocking access to Weekly Drop drawings, Fan of the Match prizes, and the Most Valuable Fan Grand Prize. Participants could
level up to Silver or Gold status by entering multiple Weekly Drops, earning additional entries for future drawings. Bonus entries
were available by scanning Coca-Cola Slim Can receipts, with a no-purchase mail-in option also offered.

Prizes included flyaway trips to the MLS All-Star Match, USWNT and USMNT matches and merchandise prizes including an
autographed 2025 MLS All-Star match jersey, FIFA Club World Cup match balls, mini fridges with gift cards, MLS prize bundles, and
a 4-day/3-night MLS Cup VIP Grand Prize experience for the winner and a guest. Select match tickets were limited to entrants
within a specified radius of the event location.



MOBILE & APP
ENGAGEMENT

Samsung launched an interactive sweepstakes to encourage downloads
of the Samsung Health App. Participants could enter by joining the Steps
Challenge: after downloading the app and completing the registration
process, participants who recorded 200,000 or more steps during the
sweepstakes period were prompted to complete the registration form to
earn one entry into the random drawing

Albertsons Game On Promotion
Albertsons encouraged increased app engagement and in-store
purchases by giving Albertsons for U®, Vons for U®, or Pavilions for U®
members one Game On play for each participating product purchased at
a participating store. Entrants can then redeem their accumulated plays
online for sweepstakes entries

Samsung Seize the Season Step Challenge



The PropQwiz 
Weekly Prize Sweepstakes
Participants downloaded the PropQwiz app and played daily games
featuring real estate properties currently or previously listed for sale in
the U.S. Participants received clues about each property, including
photos, virtual tours, and details like number of bedrooms/bathrooms,
square footage or special amenities, then had 15 seconds to guess the
list price. 

Points, called PropTix, were awarded based on how close their guess
was to the actual price, with top performers appearing on a daily
leaderboard. Leaderboard positions automatically earned entries into
the weekly prize drawings and each PropTix earned provided players
with a chance to win up to $350,000 towards a home. 



From Insight to Loyalty

Sprite Squad is a fan engagement program connecting consumers to exclusive partner experiences and giveaways. 

The experience refreshed monthly with new content and prizes tied to milestones, events, partnerships, and limited-time
product drops. It also had an always-on instant win promotion that ran for the duration of the program.

Fans joined by texting “THIRST” to 2653 to access the promotion site, create an account, and participate. Program tactics
included instant win opportunities, sweepstakes for event tickets, and a variety of merchandise, product rewards, and
discounts.



MARRIOTT INTERNATIONAL
Marriott regularly executes global promotions that not only
drive Marriott Bonvoy program enrollment but showcase the
full range of Marriott Properties around the globe.

These promotions highlight the exclusive benefits of the
program, engaging travelers worldwide and delivering proven,
highly effective results.

GLOBAL 

PROMOTIONS



Event promotion activations

INKubator entrants used the 4-Color Ballpoint Pen to create an original song and submitted a handwritten version of the lyrics plus a video
performance. Four finalists won a trip to New York City to compete in a “pitch-off”, each receiving $10,000, and one winner earning a
mentorship session with Charlie Puth.

The Hellmann’s Dip Off
Consumers were invited to submit an original, regional-inspired dip recipe featuring Hellmann’s mayonnaise for a chance to advance to a live Dip
Off Championship Showdown at the Big Ten Championship Game, where the crowd helped judge the Grand Prize winner. Four finalists attended
the game to participate in the Dip Off Championship Showdown and one Grand Prize winner received free groceries for a year.

The BIC “INKubator” Music Contest

The Marshalls Style Closet Pop-Up Activation
The Marshalls Style Closet Pop-Up Activation brought the brand to life through an interactive, in-person experience where attendees unlocked
drawers to instantly reveal prizes. Rewards ranged from gift cards to personalized color analyses and women’s styling sessions with merchandise,
creating excitement, engagement, and strong brand connection at the event.



Influencer
involvement 

Jake Shane All Cherry
Popsicle Giveaway

Consumers entered by
following, liking, and

commenting on the TikTok
post for a chance to win a box

of Jake Shane’s All Cherry
Popsicle Ice Pops.

Simply® POP 
Podcast Promotions

To drive brand awareness and
deepen customer loyalty, four
promotions offered fans the

chance to attend a live
podcast hosted by Pretty

Basic, in four cities.

Pilgrim’s Pro Snacker
Giveaway

Fans shared their best “pro
snacker nugget trick” on
TikTok or Instagram for a

chance to win an autographed
Tony Hawk skateboard deck

and a year’s supply of Pilgrim’s
Nuggets.

IInfluencers remain an important part of
marketing campaigns and can be used in a
variety of ways within promotions, which
include:

Help communicate key messages in a
relatable, authentic way
Create and share branded social content
Expand reach and generate buzz through
their audiences
Act as judges for contests or challenges
Their inclusion in the prize or experience
Participation as entrants, with fans voting
for their favorite influencer



COMMUNITY & PEOPLE

The MetLife Pet Insurance 2025 Golden Beagle Award
Essay Contest invited eligible MetLife partner Animal
Shelters to submit a 50–500 word essay describing

methods their shelter uses to support pet owners in
efforts to reduce pet relinquishment, for a chance to

win $20,000 for their shelter.

Launched in 2025 by Citizens Bank and New
York Road Runners, the “Citizens Miles that
Matter” Award honors four inspiring New
York City Marathon runners and the 26.2

miles run, awarding a $26,200 grant to each
winner’s chosen charity.

Staples invited nominations for “Everyday
Champions” to honor janitorial and facility
professionals, celebrating winners with site

visits, media profiles, and cash prizes for both
nominees and nominators.



FIDELITY CHET DREAM BIG!
Now in its fifth year, this exciting competition invites Connecticut
students to participate by submitting essays, videos, or artwork
by age group for a chance to win one of over 260 prizes totaling
$300,000. All prizes are deposited into a CHET 529 account to help
save for future education. Each year’s results are reviewed to
improve the competition and ensure continuous engagement.

BUILDING PROMOTION 
EQUITY



TACTICAL CONSIDERATIONS
Tactical factors to consider when planning and executing successful promotions.

01
User-generated content submitted to
promotions should be carefully scrutinized
to detect any use of AI in content creation.

02

03

04

Strong protection against bot entries
should be integrated into digital
executions to minimize fraudulent activity.

Keep entry tactics simple. The more steps
involved, the more ineligible entries you will
receive.

Automatic entry tactics should be clearly
communicated to the audience so they
are aware of being entered.

05
Allowing participants to allocate their entries
across different prize options boosts engagement
and offers insights into consumer preferences.

06

07

08

Microsites serve as excellent content hubs,
offering rewards for activities while fostering
a deeper connection with the brand.

Consumers are quick to engage on social, but
could be hesitant to post their own content
for public viewing.

Consider how to engage with consumers
and winners after the sweepstakes to
maintain brand connection.



Which promotion
tactic is best to meet
your specific
objectives?

What will make your
audience engage and
take action?

What is the ideal
program duration for
a successful
execution?

What channels will
best reach your
audience and drive
participation?

PROMOTION PLANNING
Here are some of the key elements you will need to consider when developing a promotion
to ensure it engages your audience, drives results, and runs smoothly from start to finish:

EVALUATE
GOALS AND
OBJECTIVES

DEFINE 
TARGET
AUDIENCE 

PLAN FOR 
TACTICAL
EXECUTION

WHERE TO
ADVERTISE &
PROMOTE

How do you create
the best user
experience with an
ideal user flow?

DEVELOP
USER FLOW
EXPERIENCE


